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Thai for Communication
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English for Everyday Communication
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A study of communication in fundamental English through listening, speaking,
reading and writing in various situations. Practice English using role-play, form-filling, simple
passages and e-mails in order to improve communicative skills for everyday life appropriately

and efficiently.
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English for Academic Skills
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A study of dictionary usage, word attack skills, topics, main ideas, and
supporting details, critical reading and summary using academic reading and writing strategies
including information retrieval from various kinds of sources in order to improve and apply

academic skills appropriately and efficiently.
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Contemplative Studies
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The Philosophy of Life
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Information Technology Literacy for Learning
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Personality Development
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Human Behavior and Self Development Through the
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Aesthetics of Music
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Aesthetics of Visual Arts
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Aesthetics of Performing Arts
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Aesthetics of Life
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Thai Studies
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Local Studies in Thailand
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The Community and Development
Anudnuay odlsznouuaz Taseadaguru Iaums uuifave sy
[ 1Y) aa = =) 9 o 9 d‘d
DUNTTWAIUN nummﬂgu%u‘lummqq IﬂElﬁﬂ}l”ll,'iEJI!?JLLQSTI"IﬂTJﬂJL‘]ﬂGlﬁ]GIﬁJGBHVIEJ
o ! <
ANUHAINTIANY mu%’auuazmﬁﬂuuﬂmmaﬂnm @]ﬁi’)ﬂﬁ]uﬂﬁﬁ%}”lﬁﬂ’ﬂmslgljhLLGINGUE’NGIﬂJGB‘L!

A 1 ~ 9y [ Y v A 1T W
o llgmsGeuiuazmsdiud Intianusurareuaedany

GSOC 2102 anulnaiunanlSyauasugoneriies 3(3-0-6)
Thai Society and the Sufficiency Economy Philosophy
Anwigiivasazanining ldvesdenn Inenesdussugne dean nisilieq

o ~ = o Y] 9

Tausssunazdsamallne  madasuamidenunasiausssy Tasldnszuiunisnig

% A o A Y [ 9 a [ [

Jausssunazgidygr wonwuamad lvilgideaunieglduuifaaiunani Sy,

a = 2 o \ lé 4‘ o aa 1 QU a
iwsygnoneties duvzinldgnisianiauios  1Nen15@159BIN08 19T UAYY

J

HanusuRaseunodiny Meldnszualamaial



GSOC 2103  ANNKAINKHAENIITIANUAS IMUTTTN 3(3-0-6)
Diversities of Society and Culture
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The Globalized World
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Laws in Daily Life
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Thai Politics and Government
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Humanity and Environmental Sustainability
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Tourism for Quality of Life
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Financial Management and Personal Accounting
ANY1 ANUMNIE ANNAIRY NIZTVIUNIT NMITTANTMTRULAZT Y
Y
dauyana Mmadaseulsznm unasdudn unasdug wagitaaaendes msnemuly
a A @ @ aSAa = = A a 14 v o
Ruiorurdndsziuvesdia msnwuwumbuazmademitula msdaieulszum
5118 wanmsteasstuieaeluiialsedriumonsoonuazanu aasaaunsiam

v A 1Y 1 v A d’ 91 a Y L]
U@%ﬁ?ﬂﬁﬂ-i?ﬂﬁﬂﬂiﬂﬂiﬂliﬂu LW@ﬁ']il']ﬁ03'NL!Nufﬂﬁalﬁb'%TEJN‘lJUlﬂ’EJfJNWﬁﬂzﬁlJ

[ (Y] J Y

GSOC 2402  vianmsdamsesnmsadielvia 3(3-0-6)

Principles of the Management in Modern Organizations
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Humanity and the Economy
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Fundamental Knowledge of Business Practices
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Thinking and Decision Making
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Information Technology for Life
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Science for Quality of Life
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Science and Technology in Daily Life
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Food for the Development of Living Standards
[ 1 o I~ 1 Aaa o 1Y [ 1
Anwiunaservisnsuiudeamnindia 01visdimsvyanaluienis g
a g 4 a [ 4 4 4 4 [ o
pitlyanemsiuty KAAdN/ 0 1MTHAZIATEIAMNDFYN N AMAIYDIDIMITAUFUNIN
WanmMsaenus InAeedNanaln oulsznoudis 9IMSAUMIFZADAMUUA 11T
1117alsan 91MITVIAATNY LAZAITOIURAINTINUBINIT MIAauazdadulaaenus Ina
Y] A a a 1 [ 7 = 9 9
91115 15A1AZ8UATIBNNAIINNITUS InAv1HIT lignrangueuiy TasAniduai

a a 4 R A o aAa
00U519 UATIZH LaZNIUANYN FNDWAIUINUNTNTIN



GSCI 2104 WwtWoanNgunIWiin 3(3-0-6)
Plants for the Development of Living Standards
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Sport and Health Sciences
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Practical English Phonetics
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To study the definition of phonetics and its basic principles. Characteristics of
vowels and consonants, phonetic symbols, and the transcription of words, phrases and sentences.
The study of segmental and non-segmental features. A survey of common speech sound
difficulties in English for Thai speakers. Practical exercises in the language laboratory are

required.
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Forms and Usage in English 1
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To study English grammar and structure, with attention to sentence forms, word
order, subject-verb agreement, and tenses. The application of the forms and usage of spoken and
written structures in a communication context. Analysis of text dialogue or prose with attention to

the forms used. Productive exercises with attention to syntactic accuracy.
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Forms and Usage in English 2
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ENG 1216 Forms and Usage in English 1
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To study form and usage at a more advanced level. Incorporation of further general
language study proceeding to more detailed work with texts of increasing linguistic and structural
complexity. Integration of the language used in both spoken and written forms in more specific

contexts.
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Business English 1
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To study English commonly used in everyday business transactions including giving
basic personal information, describing leisure activities, presenting a company, making polite
requests, reserving a hotel and a flight, giving directions, inviting, telephoning, recommending

and suggesting, welcoming visitors, exchanging date book information, etc.
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Business English 2
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To study of English used in correspondence dealing with describing processes,
exchanging opinions, comparing product features, predicting future events, complaints and

apologies, giving advice, ordering and supplying goods, and negotiating prices, etc.
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Listening and Speaking in Business English 1
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To study the speaking and listening in English for business and social purposes.
Practice in using vocabulary useful in professional, social and travel situations. There is extensive
practice of useful communicative language; making introductions, discussing work, analyzing
needs and making choices, describing experience, making arrangements.The course includes the

study of transcripts of spoken interaction of various types, role-plays and simulation exercises.
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Listening and Speaking in Business English 2
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To study the speaking and listening in English for business, concentrating on
improving speaking and listening skills for socializing, telephoning, presenting, attending
meetings, and negotiating. Students will develop fluency and confidence in speaking by means of
extensive practice becoming involved in extensive discussion expressing their own ideas,

impressions and opinions.
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Reading in Business English 1
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To study the developing advanced proficiency in interpreting the organization and
objectives of various business texts. Students are to be trained to develop skills in summarizing
and making short synopses of selected materials. Discussions of given topics are also assigned to

students.
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Reading in business English 2
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ENG 2504 Reading in business English 1
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To study the developing more advanced proficiency in interpreting the organization
and objectives of various business texts. Students are to be trained to develop skills in
summarizing and making short synopses of selected materials. The study of research articles in

the business field, conference handouts, and business periodicals is also included. Discussions of

given topics are also assigned to students.
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Sociological and Cultural Background of English-Speaking Countries
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To study the sociological and cultural backgrounds of English-speaking countries.
Topics include geography, history, religion, politics, education, cultural values, arts and way of

life. Current trends and issues in these countries will also be explored.
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Business English Writing 1
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To study the effective basic business English writing, including the sentence and
paragraph, with emphasis on writing both internal and external correspondence e.g. faxes, e-

mails, reports and different types of business letters such as enquiries, replies and quotations,

ordering, complaints etc.
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Business English Writing 2
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To study the professional workplace writing including context, purpose, audience,
style, organization, format, and strategies for persuasion when writing typical workplace
messages. A formal report that incorporates data analysis and support for conclusions or

recommendations is required.
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Translating in Business English 1
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To study the translation of English business texts into Thai and from Thai into
English. Texts include printed and online promotional materials as well as various types of

business correspondence and transactions.
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Translating in Business English 2
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To study English-Thai and Thai-English translation of authentic materials drawn

from different professions. It aims at translating various types of official business related matters

in commercial, legal and government contexts etc.
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English for Tourism 1
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To study English for the tourism industry, nationwide and within their own
communities as well as internationally, with an emphasis on the use of vocabulary and

expressions needed in the tourism industry.
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English for Hotel 1
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To study the general vocabulary and expressions required in the hotel business such
as front office, food and beverages, restaurant and housekeeping. Practice in communication with

hotel guests and English-speaking colleagues members in real-life situations.
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English for Secretary and Office Management
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To study and practice with texts representing both spoken and written language
related to general office work. The course is ‘multi-skill’ and emphasizes, in particular,

comprehension in reporting, both orally and in writing.
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Public Speaking in English
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To study the scripts of discourses, and how the message is presented. Discourse
features, including organization of content and its development: syntactic features, metaphor,
voice projection, tempo, pitch variation, use of pause, etc. Writing of scripts for given situations,

and the presentation of these in speeches and debates.
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Mass Media English
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To study the principle print media such as newspapers and magazines, brochures,
itineraries, advertisements in newspapers and magazines. Particular attention to syntactic and
lexical features, using headlines, promotional literature, articles, newsletters, commercial
advertisements, and classified advertisements as well as the study of transcripts of taped radio and

television items for interpretative reading and discussion.
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English for Marketing
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To study the basic marketing terminology and expressions, key concepts in the area
of marketing. Topics include marketing, marketing mix (products, price, place and promotion),

international marketing and current issues in the area of marketing.
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English for Tourism 2
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To study the language skills along with vocabulary and expressions used in different

aspects of tourism, e.g. reserving accommodation, creating itinerary schedules and giving

information about tourist attractions.
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English for Hotel 2
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To study the language skills along with vocabulary and expressions used in various
hotel situations, e.g. making room and ticket reservations, checking in / out, taking orders, dealing

with complaints and issuing bills.
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English for Thai Studies
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To study the use of English in reading, studying and presenting information in the
areas related to Thai studies: Thai culture, geography, history, religion, arts, music, language and

literature, customs and traditions, values and beliefs, ways of life etc. Note-taking, reporting,

research and translation are included.
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English for Cultural Communication 1
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This course focuses on using English in cultural communication. The topic range to
be studied includes the uses of language for communication as well as for basic information

about Thailand and related vocabulary.
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English for Cultural Communication 2
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This course focuses on a further study of language skills including vocabulary and
expressions. The topic ranges and information are presented in English in the area of Thai culture

including customs, history, architecture, religion, etc.
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English for Restaurant
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To study English expressions and lexical items related to the restaurant business, and
to food and beverages for communication with restaurant guests. Real-life situations, in which
employees are likely to come into contact with customers, such as explaining menus, reserving
tables, dealing with complaints. The study of purely linguistic features, i.e. dealing with visitors

who are dissatisfied, or otherwise concerned is also included.
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English for Banking and Finance
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To study the terminology and expressions, key concepts and practices in the area of
banking and finance with practice in both speaking and reading skills. Topics include types of
bank, banking services, internet banking, terms for money, foreign exchange, loans and credit,

and investments (stocks, bonds, etc.)
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English for Public Relations
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To study English used in presenting products or services to the public: press release
materials, promotional materials, and the various ways each of these text types presents its
message. The course involves integrated skill exercises in lexical selection, reading and preparing
samples of written texts, and the special study of features in headings, headlines, slogans and set

phrases.
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English for Airline Business
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To study the terminology and useful phrases required in the airline business,

including the processes from reserving a flight until boarding. Emphasis on the language used by

survice-minded staff both on board and ground, and by passengers.
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Independent Studies
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Classroom-based and non-classroom based individual study. The classroom-based

period includes the practice of basic research skills: criteria for selection of a topic; draft plans for
the projects; extraction of information from textbooks, journals, magazines, newspapers and the
internet; information from interviews and questionnaires; and a classroom seminar on research

processes. The presentation and display of the student’s own research project are mandatory.
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English for Tourist Guides
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To study the terminology, expressions and, key concepts in the tourist guide situation

by using related to tourism topics in the northern region of Thailand.
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English for Electronic Business
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To study the use of English in online business in various situations. The students are
to be trained to use technical terms and structures commonly and appropriately used in different

online business settings and organization patterns.
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English for Import and Export Business
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To study the technical terms, structures, expressions and related documents

commonly used in import and export shipping, international marketing, and import / export

procedures.
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Preparation for Professional Experience in Business English
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A simulated practice in using English in either the government or the private sector
where English is used whether in a written or spoken form when communicating with non-Thai

speakers.

COOP 3801 MIIAIBNAHDIANY 1(0-3-2)
Cooperative Education Preparation
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Field Experience in Business English
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An actual practice in using English in either the government or the private sector
where English is used whether in a written or spoken form when communicating with non-Thai

speakers.
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Cooperative Education
TR UNeY :  AodSeuTIeIN
COOP 3801 MSIA3ONAINIANK
a wua 9 a = a A J Jq 9
MylgianuanInFuaiuaivisludoiulsznounisnsoosnnse e
] a I o 4 1 1 o H
Fanailunar 16 a1t wie lislesni 560 $2Tu4 IﬂfJ‘]anm1ﬂ15ﬂ’311|§ﬁ]l@9]}mﬂmﬁﬁﬂ‘hﬂ
o o a wva a Q I o [V o
°1uwaﬂqmmiﬁmﬂ1mJmiﬂg"umm%Nmﬁauwﬁuﬂuwumm 159aM11ATINT AT
eunamslPIany MaReusenulasams tagmsiiaue InsanInuauEive
o ~ dy P A A A Y a Y 4 Y a =
Wiinnuiiaes 919138N5nIvIeeINsdilmemie linannye 03AANZ lUIMBNLAL
a a = =] a o A a Ao I 1 Aa vAa A Y
AUBIIN 3385350 TUININ Udnvazidenieynannwndnuaenisigiinany welv
I~ Y a d‘d wvAa 9 d' 9 o Yo A d'
WHutiudaflinuauiaasmiuanudoinisvesnalanssuinionaziiau ldnuiie

0o & =
AUIINIANKN



